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CHECKLIST - EL ANUNCIO PERFECTO 

CREANDO EL ANUNCIO PERFECTO 
 
 

El anuncio perfecto sólo es perfecto si le llega a la persona indicada. Para 
asegurarte de llegar a quién te quiere escuchar, lo primero que debes hacer es 
conocer a tu cliente. 
 
"El secreto del anuncio perfecto es el enfoque" - Armando J. Pérez-Carreño 
 

3	  Pasos	  Para	  Crear	  El	  Anuncio	  Perfecto	  

1. Selecciona	  el	  Producto	  Adecuado	  

2. Crea	  un	  Anuncio	  Irresistible	  

3. Atrae	  Sólo	  el	  Tráfico	  Ideal	  

	  
	  
SELECCIONA EL PRODUCTO ADECUADO 
Antes de poder definir quién es tu cliente potencial necesitas saber qué es lo 
que le estás vendiendo, ¿Qué producto ó qué servicio le estás vendiendo? 
¿Qué es lo que le vas a resolver? 
 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  
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CHECKLIST - EL ANUNCIO PERFECTO 

 
 
¿Conoces a tu cliente? No necesariamente conocerlo personalmente, sino: 
¿Quién es el tipo de cliente que normalmente te compraría éste producto ó 
servicio?  
 
EJERCICIO: CREA PERSONAS 
¿Cómo se llama? ¿Cuántos años tiene? ¿Cuáles son sus intereses? ¿Sus 
comportamientos? 
 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  
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CREA UN ANUNCIO IRRESISTIBLE 
 
4 EJES DE LA VENTA 
¿Cuáles son las NECESIDADES de tu cliente? 
(Por ejemplo: necesito perder peso, necesito un carro, necesito un hogar...) 
 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

	  
	  
	  
¿Cuáles son los DESEOS de tu cliente? 
(Por ejemplo: quiero un carro deportivo con interiores rojos, quiero una camioneta alta 
con 8 bolsas de aire, quiero un Mercedes Benz del año...) 
 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  
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¿Cuáles son los PLACERES de tu cliente? 
Para extraer los placeres, hay que preguntar ¿Por qué? ¿Por qué quiere esa 
camioneta alta con 8 bolsas de aire? 
(Por ejemplo: porque me gusta subir la montaña, porque no me gusta batallar con los 
baches, porque quiero estar seguro al manejar...) 
 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

	  
	  
	  
¿Cuáles son los MIEDOS DE LARGO PLAZO de tu cliente? 
Los sacas preguntando: ¿Qué sucede si no toma acción? 
(Por ejemplo: me da miedo tener un accidente automovilístico, me da miedo que me 
asalten, me da miedo quedarme atorado a medio río...) 
 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  
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¿Cuáles son los MIEDOS DE CORTO PLAZO de tu cliente? 
Los sacas preguntando: ¿Por qué no ha tomado acción aún? 
(por ejemplo: no tengo tiempo de ir a la agencia, no me alcanza el dinero, no quiero 
gastar tanta gasolina...) 
 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

	  

	  
	  
Resume cada MIEDO y PLACER en una palabra: 
(Por ejemplo: aventura, protegido, peligro, inseguridad, etc. 
 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  
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Busca y escribe sinónimos de las palabras que acabas de sacar: 
 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

	  

	  

FÓRMULA APLICADA 
 
PLACER + sin + MIEDO: 
(Por ejemplo: aventura sin peligro, seguridad sin gastar...) 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  
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más + PLACER + menos +  MIEDO: 
(Por ejemplo: más espacio menos combustible, más aventura menos riesgo) 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

	  

	  

	  

RECUERDA: 
Primero llama su atención, luego haz una conexión y después promete algo. 
¿Qué le vas a ofrecer a cambio? 
 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  
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ATRAE SÓLO AL TRÁFICO IDEAL 
Usando los perfiles que creaste en el ejercicio de "personas", haz una lista 
puntual de los atributos que usarás para segmentar y enfocar tus anuncios 
al público ideal. 
Tip: lugar, edades, género, intereses (marcas, productos, etc.), comportamientos (tipo 
de celular, actividades, etc.)... 
 
______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

______________________________________________________________________________________________	  

 


